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Thanks to the support of our partners the Rosies
Long Lunch has raised $183,000 to support our
friends in need over the last two years.

Since the last event we have:

Recorded more than 54,000 patron interactions
(including 1,575 children)

Shared more than 36,000 hours of friendship
Distributed 2,869 blankets

Served 135,403 cups of coffee/tea/milo

The Long Lunch was vital in helping us deliver this
impact.
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The Long Lunch will return on Friday 13 March
2026 at Victoria Park Event Centre Marquee.

Featuring:

The Rosies Van
ABC Brisbane Breakfast Radio Host, Loretta Ryan as MC
An inspiring panel with 3 women who all have lived
experience and are current Rosies volunteers

De Bortoli Darts

Amazing Auction & Raffle prizes

& so much more to come...
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As a valued partner, your support has a tangible impact on
vulnerable and isolated Queenslanders.

The Opportunity

Major Partners: (limited to 5)
Investment: $10,000
Recognition & Exposure:

* Prominent Logo Placement: Your company's logo prominently
displayed on all event promotional materials, including event
website, banners, and printed materials.

* Verbal Acknowledgment: Recognition during the opening and
closing remarks of the event as a Major Partner.

* Social Media Exposure:

* 1 exclusive post on our official social media platforms
leading up to and during the event (content, timing
channels agreed by all parties)

* Minimum 2 shared appreciation posts on our official
social media platforms leading up to and during the
event. (content, timing channels agreed by all parties)

* Shared “story” on social platforms during the event
(Facebook & Instagram)

* Press Release Inclusion: Your company's name and
contribution highlighted in the official post-event press
release distributed to local media.




* VIP Seating: 1 x table of 12 at the front of the room for
your company during the charity lunch.

*You caninclude on each table or place setting 1
promotionalitem or brochure about your company.
(provided the Monday before the event to allow for set up)
* Pull up banner placement at event

* Inclusion in Event Collateral: Half page company
advertisement in the event program
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* 2 x tickets to thank you partners event
* Opportunity for your staff to attend
outreach as a guest, maximum 3 per
outreach (valued at $250p/p)
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* No alcohol

» No drugs

+ No smoking near the van

* No abusive or aggressive language

+ No abusive or aggressive behaviou=

* Acknowledgment in post-event
communications, expressing gratitude
for your company's significant
contribution.




ROSIES®E  LET'S WORK TOGETHER
To4ETHER, WE (AN (HANGE LIVES.

Lacee Hennessy Overton
Head of Fundraising

B overtonl@rosies.org.au
D 0450233709

% +617 3396 4267

@ rosies.org.au

(oNNECT WITH VS
o facebook.com/rosies.qld
@ instagram.com/rosiesqld

o youtube.com/@RosiesOrgAuQld
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